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Strategy Rationale 
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The following guide 
showcases a strategy that 

has been developed 
through testing and 

current industry standards.

As the world of social 
media is ever-changing, it 

is important to adapt 
strategies to the evolution 

of the digital landscape.
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Profiles

Facebook:
Facebook.com/FergusGrandTheatre

Instagram:
@fergusgrandtheatre
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Goals 

Promote Presenting 
Series

Share information 
about Theatre Rentals

Bring people from 
Centre Wellington & 

the surrounding areas 
to the theatre

Promote Community 
Collaborations (i.e., 

Community Cabaret, 
Just Play)

Share information 
about Theatre 

Promotions (i.e., 
Dinner and a Show)
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Voice

Creative, inviting, and 
upbeat.

Responses should be 
informative, positive, and 

upbeat.

Avoid sarcasm, mocking 
theatre patrons, or other 

theatre groups.

Voice should always be 
consistent, tone can vary 

depending on content 
and situation.
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Optimize Imagery

• Just as important as maintaining a 
consistent voice is maintaining a strong 
image brand.

• Keep branding consistent: Profile 
pictures and headers should be easily 
identifiable.

• Easy to identify that the posts are 
coming from the Fergus Grand Theatre
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Optimize Imagery – Types of Imagery

• Using the Fergus Grand Theatre brand on theatre 
messages

• Examples: Volunteer recognition, World Theatre Day, 
Holiday posts, etc.

FGT Branded Images

• Giving each new Presenting Series a theme that pulls 
from the regular theatre branding

• Doing this will differentiate the Presenting Series 
from regular messaging

Presenting Series 
Theme

• The Theatre does NOT post on behalf of theatre 
rentals

• The Theatre can share posts that tag us to our 
Facebook feed or Instagram Stories

Sharing Theatre 
Rentals (Facebook/ 
Instagram Stories)
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Consistency

Facebook
• Post Rate: 1-2 times per week
• Theatre branded content
• Owned Media: photos, video, website, blogs
• Media Releases (for Presenting Series shows)
• Not using Facebook Stories as they have very low engagement

Instagram
• Post Rate: 1-2 times per week
• Theatre branded content
• Owned Media: photos, videos
• Instagram Stories:

• 24 hour lifecycle
• As needed: live events, festival promotions, real-time excursions
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Content Strategy

• Use different imagery for the same Presenting 
Series performance to create variety on theatre 
social media channels

• Different imagery should come from the 
Performers team/themselves

• If different imagery isn’t available, find 
stock images that relate to the 
performance

• Ex., A Field Guide To Rural Living
• Keep Fergus Grand Theatre branding consistent 

throughout posts
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Post Formatting – Facebook & Instagram

• When posting about performances in the Presenting Series, always leave a 
link in the text portion that leads followers to either fergusgrandtheatre.ca 
OR directly to tix-hub. 

• Keep sentences short and relate the text to the performance.
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Post Formatting – Facebook Sharing&Events

• Rental clients can add the Theatre as 
a co-host on their Facebook event. 
Once accepted, the event will appear 
on the Theatre’s Facebook feed as 
well as in the events tab.

• When tagged by rental clients in 
Facebook posts, the theatre can share 
the post to their Facebook feed.
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Content Formatting – Instagram Stories

Instagram Stories can be utilized to share posts from 
rental clients, share about performance nights from the 
Presenting Series, and sharing about Community 
Collaborations (i.e., Community Cabaret, Just Play, etc.)
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Interaction & Social Listening 

Reserve time to interact with users who are tagging and sharing Fergus Grand Theatre content. From liking posts 
to commenting, this engagement shows your audience you are listening and opening up the conversation.

Respond to inquiries in a timely manner.

Check geo-tags (Fergus Grand Theatre, Fergus, ON) for posts that may not have reached you directly. 

Be aware of current theatre rental and Presenting Series dates.

Engage in social listening with other Theatres for best practices and new opportunities. Social media trends and 
algorithms are constantly evolving!
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Resources

The Township of Centre Wellington’s Social 
Media Policy outlines guidelines and 
restrictions for posting and sharing content.
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Social Media Managers

Social media account access is granted to the Digital Media Associate with support 
from the Communications & Strategic Initiatives Specialist and adheres to posting 
within the Centre Wellington Social Media Policy.
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