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(2] Strategy Rationale

The following guide
showcases a strategy that

has been developed
through testing and

current industry standards.

As the world of social
media is ever-changing, it

Is important to adapt
strategies to the evolution
of the digital landscape.

CW Fire Social Media Style Guide / Sept 2023




Profiles

Facebook: Twitter (x):
Facebook.com/CentreWellingtonFire @Fire_ CW

12:11 all T O

< Centre Wellington FireResc... @ v »* Q

Edit profile

Centre Wellington Fire Rescue
@Fire CW

CW Fire & Rescue is a Fire Service that is committed
to providing timely professional emergency
response. Not monitored 24/7 - dial 911 for
emergencies

@ Centre Wellington

@ centrewellington.ca/en/living-here...

Centre Wellington Fire Rescue Joirisd Jire 2092
504 likes - 565 followers 103 Following 495 Followers
u ﬁ 3 g s Q @ ° Posts Replies Highlights Media Likes
CW Fire & Rescue is a Fire Department that is 3 You reposted
committed to providing timely professional /\ Nonprofit Home Fire Sprinkler Co...- 4h
emergency r . .

| @ | Do you have new construction of cottages in

your fire service coverage area? Why not
educate cottage builders about the benefits

of installing home fire sprinklers. Centre
Wellington Deputy Chief Jason Benn
explains how his department is doing just

that.
buff.ly/3DKXdnL

Create View Tools

Posts About Videos Photos More v

Details

M Drn Cien Dentantinn Caminn
W @ 9
Home Ads. Notifications. Menu
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Centre Wellington Fire Rescue’s (CWFR) main goal is to inform residents of fire safety and
other applicable topics pertaining to the department.

Content posted is in accordance with the Ontario Government’s Office of the Fire Marshal.

CWER attends many community events and is permitted to share information about these
events either via Facebook live, videos, or posts prior to or after the event (i.e., Home and
Leisure Show, School Visits).
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A= Centre Wellington Fire Rescue
¥ y Publizhed by Hootsuite @ -6d - Q)

With a few hot days left this year before summer is over, please remember that leaving your pet
in a hot car can be deadly. When in doubt, it's best to leave your furry companion at home.

For more information, please visit ontariospca.ca

NEVER

LEAVE YOUR PET

LOCKED

IN THE CAR

DURING THE
WARM SEASON

See Insights and Ads

O: 1 comment 1 share

Informative, direct, and professional.

Responses/Posts should be timely, accurate,
accessible, transparent, and accountable.

Avoid sarcasm, mocking followers, or other
stakeholders/accounts — do not engage in

public spats or disputes.

Voice should always be consistent, tone can
vary depending on content and situation.
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QUESTIONS FOR CENTRE
WELLINGTON FIRE
RESCUE?

. 519-843-1950

. fireservices@centrewellington.ca

Fire Administration Office
250 Queen Street W, Fergus ON

0
2)
3)

Centre Wellington Fire Department
72 Wellington County Rd 7, Elora ON

ontario.ca/firemarshal

e Just as important as maintaining a consistent voice is maintaining a strong, recognizable brand.

 Keep the CWFR brand consistent: Profile pictures and headers should be easily identifiable as
CWER.

* Images/Graphics should be informative and coincide with the text portion of each post

* Using Ontario Fire Marshal/Ontario Wide safety message graphics are the only exception to not
use the CWFR branding.
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=5 Consistency
7/ I\

e Post Rate: 1-3 times per week

e Not using Facebook Stories as they have very low engagement

e Mix in Ontario Fire Marshal PSA’s with regular CWFR PSA’s and posts

e May share posts from stakeholders/community groups that relate to CWFR
e CWFR does NOT post on behalf of stakeholders/community groups

e Post Rate: 1-3 times per week
e Mix in Ontario Fire Marshal PSA’s with regular CWFR PSA’s and posts
e May retweet certain tweets that are applicable to fire safety
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Post Formatting - Facebook

FIRE
RESCUE

Centre Wellington Fire Rescue
Published by Hootsuite @ - 15 August at 11:01 - @

Thinking of having a campfire? Buming of brush or leaves is not allowed - it causes heavy smoke
and is not ideal for your neighbours. To learn more and to purchase a fire permit, visit
https://bitly/30vEjV2

e If a post requires the resident to look for more
information, always try to include a link to the @ S e o

*UPDATE*
The area has been cleared and the road is reopened

Township website. -

Geddes Strest from Hendersan St to Davis St in Elora has been closed by emergency services.
Please avoid the area if possible,

* Driving traffic to the website is
important.

* Keep sentences short and relate the text to
the graphic.

4 Ji
N
See Insights and Ads

[« ]}

* When posting about street closures due to
emergencies, use a “Notice” graphic — it can
grab more information. Always update the
post when the closure is over.

O

o Like (J Comment /> Share

o Like (J Comme nt &> Share
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Post Formatting - Twitter

If a post requires the resident to look for more information,
always try to include a link to the Township website.
* Driving traffic to the website is important.

Keep sentences short and relate the text to the graphic.

When posting about street closures due to emergencies, use a
“Notice” graphic — it can grab more information. Always
update the post when the closure is over.

Keep in mind that Twitter has a limit of 280 characters per
tweet. Keep language simple and concise — some tweets may
involve a creation of a thread if information cannot be
provided in under 280 characters.

Centre Wellington Fire Rescue
@Fire CW

When barbequing this summer, be sure to follow these tips to reduce the
risk of a fire at your home.

BBQ Safety Tips

(@ oot e your DBQ 8 s, porcn.
L DI O S SO S48,

8:02 AM - Aug 9, 2023 - 287 Views

o L Q 4 M &

Centre Wellington Fire Rescue
@Fire CW

When you see a vehicle with a green flashing light - please pull overl It's a
volunteer firefighter responding to a call. By pulling over you allow the
firefighter to get to the station quicker so that they can help someone in
need.

YIELD TO
FLASHING [y .
GREEN LIGHT i .

) e
FIBEFIGIjjI’ER ﬁ - .

EMERGENCY ! / i 8
RESPONSE |
Every Second Counts! | |

ontario.ca/firemarshal
4:01PM - Aug 24, 2023 - 534 Views

Q 1 2 Q s H

=
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Interaction and Social Listening

Reserve time to interact with users who are commenting on posts. Whether it is liking comments,
responding to a comment, or answering a question via direct messaging.

Respond to inquiries in a timely manner.

Avoid getting in “spats” in the comment section/messages. While you can respond/clarify

any information — a constant back and forth doesn’t help any situation.

Make time to check posts that CWFR is tagged in. It may be relevant news that residents
should know about and may be worth sharing.

Social media trends are constantly evolving — engage in social listening with other municipalities
for best practices and new opportunities.
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Resources

Township of Centre Wellington
z\ Social Media Policy

SUBJECT: Social Media Policy LAST UPDATED: July, 2023

1.0 Policy Purpose

The Township of cantrz welington (the Township”) is commited to open and transparent
communication with its rasidents by using a variety of tools, induding social media. By utlizing social
medis, the Township is showing its commitment to the public by providing them with timely, sccurats,
accessible, transparent, and accountable infarmation.

The Township will promot the use of sedial medis platforms as a tool for fast, two-way communications
about our programs, services and news affecting our community. The Township will suthorize speci

individuals to utilize soizl mediz in an official capacity to ensure that, as with all communication effarts, H H ’ M
vl sl ol e 127 o ey s i e e Township of Centre Wellington’s Socia
1.1 General Policy Statement

e st o s 1 it s e Media Policy outlines guidelines and

coordinsted approach to communicating all Township business to residents and stakeholders,
such =5, but not limited to programs, services and news sffecting our community through

P S e restrictions for posting and sharing content.

1.2 Policy Purpose

The Township's Social Media Policy and usage guidelines outline the corporate standsrds regarding
communicating to and engaging with the public using social mediz platiorms for employaes and
electzd officials. This policy 2lso outlines:

That the Township of Centre Wellington provides a single, comprehensive corporate
Facsbook, Twitter, YouTube, and Linkedin page that is monitored daily by the Digital Media
Associate ("DMA") and the communications and strategic Initatives specialist (“csIs™), and
ta which is used to inform, engsge and educate residents and stakeholders about Township
business.

That Elora & Fergus Tourism provides a single, comprehensive corporate Facebook and
Instagram page that is manitored dally by the DAA and Cs1s, and to which is used to infarm
[tourists, stakeholders, and other visitors] about what our region has te offer

That the Fergus Grand Thestre provides a single, comprehensive corporste Facsbook and
Instagram page that is menitored daily by the DMA and CSI5, and to which is used to inform
rasidents, stakeholders and tourists about parformances taking place at the theatre.

Fage 107
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Social Media Managers

Social media account access is granted to the Digital Media Associate with support
from the Communications & Strategic Initiatives Specialist and adheres to posting
within the Centre Wellington Social Media Policy and the Township of Centre
Wellington Branding Guidelines.
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